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The approval of a new VISCOFAN Strategic Plan for 2022-2025 is 
a good opportunity to mull over and update our commitment to 
integrity and professional ethics in our business practice.

VISCOFAN has moved beyond traditional market boundaries, 
and thanks to its competitive advantages, it can address a new 
purpose that boosts growth and creates long-term sustainable 
value for all its interest groups.

However, our values and ethical principles remain. Integrity in 
all our actions, respect for human rights in general and all our 
colleagues and the subcontractors and, in short, loyalty to the 
Group must force our identity as we develop our business.

The new Code of Conduct, substituting the code in force since 
2012, renews the Board of Directors’ commitment to business 
ethics. It constitutes an important declaration concerning how 
we work and how we relate to each other and with third parties. 
It contains some behaviour guidelines that have been drawn 
up to refl ect our values and incorporate the best practices 
that should form the basis of our professional behaviour. In 
short, they aim to express our culture and ethics. All of us, and 
particularly those of us who hold positions of responsibility, must 
embrace the principles and guidelines that it contains, promote 
them and ensure that they are applied throughout the Group.
  
Behaving properly in the course of our business by following 
laws and acting ethically and honestly forms an essential part of 
VISCOFAN’s reputation. We ask you not to forget it and we invite 
you to read the content of the Code of Conduct and use it as a 
reference in your daily work.

President                                         Managing Director

1.1

Message 
from the 
President and 
the Managing 
Director

1. PRESENTATION OF THE NEW 
CODE OF CONDUCT

José Domingo de Ampuero, 
President of the Viscofan 
Group

José Antonio Canales, CEO of 
the Viscofan Group



5CODE OF CONDUCT · GUIDE TO BEST PRACTICES AND ETHICAL BEHAVIOUR

The Code of Conduct has one basic rule: all of us who work at 
Viscofan should behave in such a way to abide by the law and 
applicable standards. However, beyond this basic principle and 
more practically, we are devising guidelines for best practices and 
behaviour in the new Code of Conduct that help us to adapt our 
behaviour to the principle of ethics, integrity and transparency, 
with the prudence and professionalism that matches the trust 
placed in us by our shareholders and other interest groups, a 
requirement that goes beyond the law.

We believe that the Code of Conduct addresses the main 
aspects of this mission. Nevertheless, even though it contains 
often exhaustive guidelines, cases can evidently arise that have 
not been considered directly. As the Ethics and Compliance 
Committee, directly, and through our regional and local 
Compliance Delegates, feel free to consult us on how to interpret 
and apply the Code of Conduct whenever necessary.

Finally, as an essential pillar of our Compliance System, the 
Code of Conduct is not the be all and end all. In this respect, 
we ask you to visit the Intranet site devoted to guaranteeing a 
solid compliance model where you can fi nd the more in-depth 
information on the tools and pathways available to you to assert 
this system.

The Ethics and Compliance Committee

1.2

Ethics and 
Compliance 
Committee



CODE OF CONDUCT · GUIDE TO BEST PRACTICES AND ETHICAL BEHAVIOUR6

2. INTRODUCTION

2.1

What is 
the Code of 
Conduct?

This Code of Conduct contains a set of principles and guidelines 
that are intended to guide our actions and behaviour in accordance 
with our corporate ethics, and the local, national and international 
laws and regulations.

2.2

Why do we 
need it?

The Code of Conduct represents our commitment to corporate 
ethics and transparency in any fi eld of action.

It contains the set of principles and rules that govern how we act 
within the company and in relation to our partners, customers, 
suppliers and society in general.

2.3

Who should 
use the Code 
of Conduct?

The Code of Conduct applies to each and every one of us at 
VISCOFAN, independently of our contractual relationships, 
hierarchic position or our work location.

We must be aware of this Code and its principles and rules and 
observe them as binding standards in a global environment.

We have a duty to endorse this code by means of strengthening 
communication with our workers, setting a good example.
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3. COMPLIANT AND 
RESPONSIBLE BEHAVIOUR

Before making any decision, we should ask ourselves:

Is this good for our organisation?

Does it comply the laws and regulations?

Is it ethical?

Does it fi t in with our corporate culture, our mission, 
our vision and our values?

If the decision was public knowledge, would our reputation 
or our brand remain intact or improve?

Would you make the same decision if it were your own 
company? 

Would your family approve of this?

If you are not sure or if the answer to any of these questions is NO, 
please ask our Ethics and Compliance Committee for advice. 
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4. FRAMEWORK

This Code of Conduct is based on internationally accepted 
conventions based on defending Human Rights, particularly the 
United Nations Global Compact, the United Nations Norms on 
the Responsibilities of Transnational Corporations with Regard to 
Human Rights, the OECD Guidelines for multinational enterprises, 
the Tripartite Declaration of Principles concerning Multinational 
Enterprises and Social Policy and the International Labour 
Organisation Declaration on Fundamental Principles and Rights at 
Work (particularly concerning the following matters: elimination of 
child labour, abolition of forced work, prohibition of discrimination, 
freedom of association and the right to collective negotiation) and 
fundamental freedoms.

Fighting corruption is a central defi ning element of our principles. 
In this respect, we are committed to the United Nations 
Convention against Corruption (UNCAC).

If we do business according to this Code of Conduct, it will improve 
quality of life and create well-being by making our products and 
launching new activities and promoting economic and social 
development relying on our distribution channels.

In addition to the social development derived from our business, 
the fundamentally social initiatives promoted by Viscofan, that 
favour development of the communities where we work, also meet 
this Code of Conduct.
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GUIDES
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BEAR IN MIND THAT…

We must comply with all
 local regulations.

Our Legal Department must 
review and endorse any 

binding document.

5. GUIDES

We monitor the applicable legislation in 
countries where VISCOFAN works, fully 
complying with its spirit and purpose. 
Infringement of the law should be avoided at all 
times.

Irrespective of any sanctions that might be imposed, anyone 
responsible for noncompliance will face disciplinary consequences 
for infringing their professional duties.

GUIDES > 5.1

Complying 
with the law

GUIDES > 5.2

Mutual 
respect, 
honesty and 
integrity

We respect and we promote respect for personal 
dignity, privacy and the individual rights of all 
persons. In our daily activity, we work inclusively 
with people from diverse ethnic origins, cultures, 
religions, ages, disabilities, races, sexual identities 
and genders.

BEAR IN MIND THAT…

We must provide an 
environment where we all get 

equal opportunities.

We must ensure that there is 
no discrimination of any type.

We must strive for a 
workplace that promotes

dignity and respect, rejecting any 
manifestation of violence, abuse 
of authority and intimation, with 
particular sensitivity for people 
who are less represented or more 
disadvantaged collectives.
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GUIDES > 5.3

Act responsibly
concerning 
the corporate 
image and 
reputation

Our reputation is determined by our actions 
and how each of us presents ourselves 
and behaves.

Illegal or inappropriate behaviour can cause considerable damage.

We must be extremely careful to preserve our brand and our 
reputation.

BEAR IN MIND THAT…

Taking part in public events on 
behalf of VISCOFAN and 

working in the media, trade fairs 
and professional congresses, 
seminars or any other type of event 
that might be broadcast publicly 
should fi t the relevant determined 
procedure according to this Code 
of Conduct.

When we use social media 
(Facebook, Twitter, 

Instagram, etc.):
- If we identify ourselves as 
VISCOFAN employees, we should 
avoid situations where our opinions 
or comments are understood 
as being issued on behalf of the 
company. Consequently, we 
must ensure that what we post is 

prudent and responsible.
- We cannot broadcast classifi ed 
information related to our current 
business or our future strategy or 
business decisions..
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GUIDES > 5.4

Diligence in 
management, 
responsibility 
and supervision

An organisation’s integrity and compliance 
culture are particularly relevant for how the 
management team and supervisors act.

Our managers and supervisors must meet their organisation and 
supervision duties while they follow a person-centred leadership 
model. Our managers and supervisors are responsible for all the 
professionals entrusted to them. Consequently, our managers and 
supervisors should be exemplary in their behaviour, performance, 
accessibility and social skills. Among other things, this means 
that our managers and supervisors must stress the importance of 
ethical behaviour, focussing on compliance, making this a regular 
topic in daily business and promoting this through personal 
leadership and training.

When setting objectives, they must be clear, ambitious and 
realistic, and lead by example.

BEAR IN MIND THAT…

Our managers and supervisors 
must allow as much 

individual responsibility and 
freedom of action as possible.

Our managers and supervisors 
must be accessible and 

receptive if our employees wish to 
express their Compliance concerns 
or ask questions.

Our managers and supervisors 
must propose and carefully

select our employees based on 
their skills and personal and 
professional suitability (selection 
duty).

Our managers and supervisors 
must give precise, complete 

and binding instructions, 
particularly relating to complying 
with the law (duty to give 
instructions).

Our managers and supervisors 
must make sure that 

compliance with the law is 
continually monitored (duty to 
monitor).

Our managers and supervisors 
must clearly express the

importance of integrity and 
compliance in daily business (duty 
of communication).
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GUIDES > 5.5

Trust-based 
action with 
business 
partners and 
third parties

5.5.1 Fair Competition and anti-trust laws

We promise to compete fairly in the markets, we 
do not produce false advertising and we promote 
free competition, fully observing the legislation in 
force by rejecting any behaviour that might be an 
infringement of it.

Information should be obtained legally from third parties, including 
information from competitors.

Furthermore, we do not obtain competitive intelligence through 
industrial espionage, bribery, theft or electronic listening devices, 
nor do we intentionally broadcast false information regarding a 
competitor or their products or services.

Agreements that can affect free competition must always be 
verifi ed by our Legal Department.

5.5.2 Anti-corruption

Our activities rely on the principles of legality 
and fi ghting all forms of corruption and we 
particularly reject any practice that might be 
considered irregular when developing relations 
with customers, suppliers, competitors or 
authorities, among others.

We compete fairly under free market principles by means of 
quality, service and the price of our products and services, and not 
by offering inappropriate benefi ts.

BEAR IN MIND THAT…

This behaviour must be 
avoided at all times:

- Talking with competitors about 
prices, production, capacity, sales, 
offers, profi ts, margins, costs, 
distribution methods or any 

other parameter that determines 
or infl uences our competitive 
behaviour with the objective of 
requesting parallel behaviour from 
the competitor.
- Reaching agreements with a 
competitor not to compete but 
to restrict relationships with 

suppliers, present fake offers 
for bids or distribute customers, 
markets, territory or production 
programmes.
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5.5.2.1 Gifts and hospitality

Gifts and invitations are a sign of courtesy in 
some cultures. Although we should make sure 
that acts of courtesy are not out of proportion 
or inappropriate, they should always meet the 
objective of being polite and not seek any other 
advantage.

At Viscofan, we do not offer special treatment, favours or 
compensation, gifts or retribution of any type to public servants.

We should never accept, offer or promise a gift or invitation that, 
for any reason, is prohibited by law or by the trading practices in 
force or generally accepted, or that might bring about bad faith or 
immorality, or that might infl uence or be interpreted as an attempt 
to infl uence the decision-making process.

Furthermore, we cannot give money or any other object of value 
indirectly (such as through consultants, agents, intermediaries, 
business partners or other third parties) if circumstances indicate 
that all or part will be directly or indirectly handed over to a public 
servant to infl uence their public function or obtain an inappropriate 
advantage or the opposing side in a commercial relationship in 
consideration of having obtained an unfair advantage in a trade 
relationship.

We are not allowed to use our jobs to request, demand, accept, 
obtain or to be promised advantages

BEAR IN MIND THAT…

The term public or civil 
servant is defi ned broadly to 

include all employees, authorities, 
public positions or any other 
person at any level, from a 
governmental department 
or agency, with the power to 
infl uence or make decisions, 
even occasionally, irrespective of 
their fi eld, and the employees of 
companies owned by or controlled 
by the government. This includes 
elected positions, customs 
inspectors and tax inspectors, 
registrars, judges, police, etc. 

The prohibition does not 
include offering occasional  

gifts with a symbolic value 
or meals or entertainment 
with a reasonable value that 
are consistent with local uses 
and customs, with VISCOFAN 
policies and with the applicable 
legislation. Any other gift, meal or 
entertainment must be rejected.

We are not allowed to offer, 
promise or make facilitating

payments. Facilitating payments 
are understood to be small 
sums of money to civil servants, 
authorities, public positions 
or any other person with the 
power to infl uence or decide, 
even occasionally, irrespective of 
their fi eld, in the administrations 
and public organisations, to 

get, facilitate or accelerate an 
administrative procedure or a 
public service, such as obtaining 
health-related, environmental, 
trading, land development or other 
licences or permits, processing 
governmental documents such 
as visas, work permits or customs 
offi ces: providing police protection, 
withdrawing and delivering 
mail, providing phone and utility 
services (gas, electricity, water, 
etc.), loading or unloading goods 
or anything else required for 
VISCOFAN business.

In any case, we are not 
expected to risk our lives, 

physical integrity or freedom when 
doing our job.
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5.5.2.2 Agreements with Business Partners

Whoever is responsible for contracting 
consultants, agents, distributors, partners in  
“joint ventures” or similar should do what is 
necessary to:
- Ensure that these third parties understand 
and comply with our anti-corruption and crime 
prevention policy,
- Evaluate the qualifi cation and reputation of 
these business partners, and
- Include appropriate provisions for our 
protection in agreements and contracts.

This particularly applies, although not exclusively, if they have 
contact with public servants on our behalf.

Finally, any investment decision that we make - be it purchasing a 
control share of another company, purchasing a minority share, or 
a “joint venture”agreement - must be based on a prior risk analysis 
by Compliance.

BEAR IN MIND THAT…

The term business partner is 
defi ned broadly and includes 

business partners who act as 
intermediaries, in other words that 
meet all the following criteria:
- A business partner acts in the 
interest of and on behalf of 
VISCOFAN,
- A business partner is in a 
position to infl uence decision-
making or manage the conduct 
of third parties to the benefi t of 
VISCOFAN, and

- A business partner receives fees or 
other fi nancial benefi ts (including 
discounts) from VISCOFAN for 
providing these services.

The main categories of 
business partners are:

- Distributors: these are business 
partners who run a marketing 
and sales business for VISCOFAN 
products, on their own behalf and 
independently, by purchasing and 
subsequently selling them to third 
parties.

- Commercial agents: these are 
business partners that promote 
and sell VISCOFAN products on 
behalf of VISCOFAN. The contract 
relating to the sale of products is 
held between VISCOFAN and the 
third party.

- Any other type of business 
partner who creates an association 
with VISCOFAN for a specifi c 
purpose or project.
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5.5.3 Political contributions, benefi cial 
donations and sponsorships

Our relations with the public institutions must be 
guided by institutional respect, communication, 
transparency and legality.

We do not make political contributions (donations to politicians, to 
political parties or to political organisations).

As a responsible member of society, VISCOFAN makes donations of 
money or products for educational, scientifi c, artistic and cultural 
purposes and for social and humanitarian projects.

All donations must be transparent. This means, among other 
aspects, that the identity of the recipient and the destination of 
the donation must be clear, and the reason and purpose of the 
donation must be justifi ed and documented. “Quasi-donations”, 
meaning donations that seem to be compensation for a service, but 
are substantially higher than the value of the service, are therefore 
prohibited as they imply an infringement of the transparency 
principle.

BEAR IN MIND THAT…

Some donations are always 
prohibited, including 

donations:
- to profi t-making individuals and 
organisations,
- payable to private accounts,
- to organisations whose aims are 
incompatible with VISCOFAN’s 
corporate principles, or,
- that might damage the reputation 
of VISCOFAN.

Sponsorship means any 
contribution in money, or 

another type made by VISCOFAN 
to an event organised by a 
third party in exchange for the 
opportunity to publicise our brand 
by means of concepts such as 
inserting our logo, mentions in 
the opening and closing events, 
participation of speakers, and 
obtaining tickets for the event. 
All sponsorships should be 
transparent, comply with a 

written agreement, for legitimate 
commercial ends and in accordance 
with the consideration offered by 
the event organiser.

Contributions should not be 
promised, offered or made to 

ensure an unjustifi ed competitive 
advantage for VISCOFAN or with 
other inappropriate ends, or that 
might damage our reputation.



17CODE OF CONDUCT · GUIDE TO BEST PRACTICES AND ETHICAL BEHAVIOUR 17CODE OF CONDUCT · GUIDE TO BEST PRACTICES AND ETHICAL BEHAVIOUR

5.5.4 Money laundering

We do not facilitate money laundering.

We must meet all laws applicable to money laundering and 
VISCOFAN procedures designed to detect and reject suspicious 
forms of payment from our customers or other transactions that 
might implicate money laundering. To avoid problems in this 
respect, we must be on the alert and report suspicious behaviour 
from our customers and business partners. We must also continue 
to follow all requirements for accounting, records and fi nancial 
reporting applicable to cash and the payments in connection with 
other transactions and contracts.

BEAR IN MIND THAT…

Money laundering is the 
process of hiding the nature 

and the origin of money related 
to criminal activity - such as 
terrorism, drug traffi cking or 

bribery - by means of incorporating 
dirty money into trading so that it 
seems legitimate, or its true origin 
or owner cannot be identifi ed.
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5.5.5 Control of exports and customs

The laws for controlling exports can be activated 
in relation to direct or indirect exports or imports 
to or from sanctioned countries or parties. 
Infringements of these laws and regulations can 
lead to severe penalties, including fi nes and loss 
of import and expert authorisation (break in the 
supply chain) or even withdrawal of the business 
licence.

The customs laws for import and export must be met whenever 
international borders are crossed. We are obliged to ensure correct 
implementation of all legal requirements in external trade and 
control of exports and customs and to comply with internal 
procedures in relation to direct or indirect exports with the list of 
countries or persons on whom there are sanctions or restrictions.

BEAR IN MIND THAT…

The competent international 
authorities publish lists of

controlled items, sanctioned 
parties and persons and countries 
under embargo (such as, 
Afghanistan, Belarus, Burundi, 
Central African Republic, Congo, 
Cuba, Eritrea, Iran, Iraq, North 
Korea, Lebanon, Libya, Myanmar, 
Russia, Somalia, Sudan, Syria, 
Ukraine, Venezuela, Yemen, 
Zimbabwe).

The prior condition for an 
uninterrupted logistic fl ow 

is early preparation of all the 
necessary requirements, such as 
complying with the customs and 
export classifi cation of each of our 

raw materials, compliance with 
the evaluation rules, compliance 
with the “Free Trade Agreements” 
and the non-preferential origin 
rules. Furthermore, customs are 
responsible for ensuring supply 
chain security.

We are all - not only those 
directly or indirectly involved 

in delivering goods and services 
- obliged to meet all the binding 
standards for Control of Exports 
and Customs.   Infrigment of the 
law may result in employment-
related consequences in addition to 
other legal sanctions.

LEmployees who are deemed 
to be U.S. citizens must also 

comply with U.S. sanctions 

provisions, which will additionally 
apply to them. These regulations 
apply not only to employees 
directly or indirectly involved in the 
delivery of goods and services but 
also to those who conduct business 
travel or have contact with 
commercial projects in embargoed 
countries.

To avoid unapproved use of 
our products and services by 

third parties, the fi nal destination 
and use of our goods and services 
must be reviewed in accordance 
with the guidance on export 
control and customs.
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5.5.6 Working with our suppliers

We aim to promote relations with our 
suppliers, contractors and workers based on 
trust; transparency of information, a shared 
background of knowledge, experience and skills, 
and compliance from an ethically responsible 
corporate culture; all according to the main 
contents of relevant internal policies.

In addition to avoiding any confl icts of interests, the relationship 
with suppliers must be led by integrity, business ethics, rigorous 
compliance with applicable legislation and universally accepted 
principles and rights. Even though suppliers operate in different 
legal and cultural environments all over the planet, our Code of 
Conduct for Suppliers and Intermediaries determines minimum 
requirements regarding ethical, social and environmental 
commitments that all suppliers must meet to do business with us.

BEAR IN MIND THAT…

We hope that our suppliers 
act according to the following 

principles:
- Comply with the applicable laws,
- Prohibit corruption,
- Respect basic human rights of the 
employees,
- Comply with laws that prohibit 
child labour,
- Assume the responsibility of 
employee health and safety,

- Act according to the applicable 
rules and international standards 
relating to protecting the 
environment,
- Promote our Supplier Code of 
Conduct among their suppliers.

Anyone who takes part in the 
selection processes for 

suppliers, contractors and works 
has a duty to act impartially and 
objectively.

We will set up appropriate 
channels to obtain 

information on ethical behaviour 
of our suppliers, contractors and 
workers and we promise to take 
the necessary measures in the 
event of identifying behaviour that 
is contrary to our principles and 
values.
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GUIDES > 5.6

Act 
transparently 
in the light of 
confl icts of 
interest

It is our duty to do business in the best interests 
of VISCOFAN, not based on our personal 
interests. Confl icts of interest emerge when 
our private interests come up against company 
interest during our work at VISCOFAN.

We must inform our hierarchic superior or the Human Resources 
Department about any private interests that we might have in 
relation to our professional duties. Our superior or the Human 
Resources Department must inform the Ethics and Compliance 
Committee about any confl icts of interest in their area of 
responsibility. By means of identifying and declaring it, which will 
normally mean that this person will not take part in the decision 
process, independence of criteria is preserved and the risk of 
fraudulent or corrupt actions is avoided.

We are not allowed to use companies that we work with as part of 
our business with VISCOFAN for our personal or private contracts 
or orders, if this might give a personal advantage in the contract or 
order. This is particularly applicable if we have or might have any 
direct or indirect infl uence on whether this company is awarded 
VISCOFAN contracts or not.

BEAR IN MIND THAT…

A confl ict can take the form of 
a business relationship 

with or an interest in a competitor 
or a customer or our participation 
in secondary activities that prevent 
us from following professional and 
fair criteria with our responsibilities 
at VISCOFAN. It is important that 
we recognise and avoid acting 
under confl icts of interest or even 
the appearance of confl ict while we 
are doing our job.

We cannot operate or help 
companies that compete with

us or participate in competitive 
activities.

We cannot take part in 
secondary activities that 

complete with the company. 
Before committing ourselves to 
paid second jobs of this type, we 
must notify VISCOFAN about this 
and request written permission. 
Activities such as conferences, 
writing and other comparable 
occasional activities will not be 
considered second jobs for these 
purposes. Permission will not 
be given if the work damages 
VISCOFAN’s interests. Previous 
permission could be withdrawn for 
the same reasons.

Anyone who directly or 
indirectly owns or has

purchased a share in a competitor 
should declare this to the Human 
Resources Department.

Anyone who directly or 
indirectly owns or has

purchased a share in a business 
partner or supplier of VISCOFAN, 
or in a company that VISCOFAN 
owns shares in, will also have 
to declare this to the Human 
Resources Department if they have 
a relationship with this business 
partner or company in meeting 
their obligations or if they perform 
a function in them. In the case of 
listed companies, this only applies 
if the shares exceed 1 percent of 
the capital.

Once the interest in a third 
party has been declared, the 

company will adopt the 
appropriate measures to eliminate 
any confl icts of interest.
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GUIDES > 5.7

Appropriate 
handling of 
the company’s 
assets

VISCOFAN will provide us with the necessary 
resources to run our professional activities.

We protect and take care of the resources made available to us and 
those which we can access by not using more than necessary to 
fulfi l our duties correctly.

We are aware that intellectual and industrial property is the 
result of talent and the collective work carried out throughout the 
company’s history. Consequently, we are committed to defending 
the intellectual and industrial property rights that correspond to us 
and to third parties, including our competitors.

BEAR IN MIND THAT…

Devices and equipment such 
as telephones, printers, 

computers, software, Internet/
Intranet, machines and other tools, 
including email and automatic 
answering machines shall be used 
mainly for the company’s business 
and not for our personal benefi t. 
Exceptions can be made locally, 
whenever the use of VISCOFAN 
property :
- is not related to any illegal 
activity,
- does not lead to a real or 
apparent confl ict of interest, or
- does not incur extra costs, 
interruption of VISCOFAN’s 
business or other damaging effects 
for the company, including
interference with our tasks or 
the tasks assigned to other 
professionals.

To protect intellectual and 
industrial property rights that 

we own or that have been 
surrendered to us legally, and 
the rights corresponding to third 
parties, we are forbidden to engage 
in the following behaviour, among 
others:
- distributing, plagiarising, copying 
or publicly disseminating, among 
others, scientifi c items protected 
by copyright such as books, 
abstracts, reports,
projects, graphs, photos, 
databases,
and computer programs and 
software irrespective of the 
medium or support (digital or 
paper document, computer 
program, etc.) without 
authorisation from the owners 
of the corresponding intellectual 
property or its assignees.
- reproducing, imitating, modifying 

or usurping a brand (distinctive 
sign) that is identical or confusingly 
similar to a third entity (to 
distinguish goods, services, 
activities or establishments that 
are equal or similar for which this 
industrial property right has been 
registered) without consent from 
the owners of the registered rights.
- manufacturing, importing, 
holding, using, offering or bringing 
on to the market objects, goods, 
procedures, results or projects 
(inventions) concerning R&D+i 
that is fundamentally protected by 
patents without permission from 
the owners
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GUIDES > 5.8

Processing 
information

The information that we own or divulged 
confi dentially to us is generally considered to 
be classifi ed and confi dential information and it 
is subject to professional secrecy that excludes 
dissemination of its content to third parties 
unless explicit authorisation has been given by 
the company’s competent body or when this is 
required by law, the courts or public authorities.

It is our responsibility to include suffi cient security measures 
to protect the classifi ed and confi dential information from any 
internal or external risk of non-consented access, manipulation or 
intentional or accidental destruction. For this purpose, we treat the 
content of our work as strictly confi dential in our relationship with 
third parties.

We declare that the veracity of the information is a basic principle 
in all our actions so we must truthfully send all the information 
that we must report, internally and externally, and in no case can 
we intentionally send out false or inaccurate information or any 
that might lead to a mistake or confusion.

BEAR IN MIND THAT…

Dissemination of classifi ed 
and confi dential information 

or use of it for any unauthorised 
purpose or for personal purposes 
is a violation of this Code and 
might be a violation included in 

the pertinent legislation in force, 
even a criminal offence, or in 
VISCOFAN’s in-house policies 
regarding safeguarding this 
information.

The confi dentiality obligation 
extends beyond the end of 

the relevant relationship as 
dissemination of the confi dential 
information could cause damage 
to VISCOFAN or its customers, 
irrespective of when this takes 
place.
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GUIDES > 5.9

Financial 
information 
and rules for 
using privileged 
information

Our economic-fi nancial information, particularly 
the annual fi nancial statements, is a true 
and fair view of our economic, fi nancial and 
patrimony status in compliance with generally 
accepted accounting principles and applicable 
international rules regarding fi nancial 
information. For these purposes, we will not 
hide or distort the information in our accounting 
records and reports, which should be complete, 
accurate and true.

Dissemination of privileged information is not authorised when 
this takes place outside the normal scope of work functions or the 
professional obligations of a person with privileged information 
or the compliance with other obligations on behalf of the issuer. 
This applies both to the information divulged within VISCOFAN 
and outside VISCOFAN, including journalists, fi nancial analysts, 
customers, consultants, family members or friends.  Furthermore, 
we must always guarantee that privileged information is protected 
so that unauthorised persons cannot access it.

BEAR IN MIND THAT…

Privileged information is any 
specifi c information related 

to VISCOFAN that is not public 
and that, if made public, might 
substantially infl uence VISCOFAN’s 
share value. This probability exists 
if an investor considers that the 
information will probably have an 
impact on the share price. It will 
also exist if a reasonable investor 
were to take the information 
into account when making an 
investment decision.

Anyone with access to 
privileged information on 

VISCOFAN will be subject to 
the obligations, limitations and 
prohibitions set in our internal 
conduct regulations on matters 
relating to the share market..

These prohibitions apply to 
any of us with access to 

privileged information when we 
know or should know that this is 
privileged information.

Anyone with access to 
privileged information cannot 

recommend to a third party to 
purchase or transfer the shares 
referred to in the information or 
encourage a third party to do so in 
any way.

Any reasonable indication of a 
leak of privileged information 

should be reported according to 
our Protocol on leaks of privileged 
information to third parties, 
available on our Intranet.
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GUIDES > 5.10

Data 
protection 
and information
security

We should follow the legislation in force on 
protection of personal data entrusted to us 
by our professionals, customers, suppliers, 
shareholders, candidates in selection processes, 
and any other persons; and we should conserve 
this data appropriately, only using it for the 
authorised purposes and we should abstain 
from divulging it unless previous consent has 
been given by the interested party, suppositions 
of legal obligations or in compliance with legal 
decisions or administrative orders.

Access to the Intranet and the Internet, exchange of electronic 
information on a global level and dialogue are essential for the 
effi cacy of each and every one of us and for the success of the 
company as a whole. In any case, the advantages of electronic 
communication are linked to the information security risks. 
Effective foresight concerning these risks is an important 
component for managing the information technology, the 
leadership function and the behaviour of each one of us.

BEAR IN MIND THAT…

We commit to responsible use 
of the media, computer 

systems and in general, any 
other media made available to 
us by VISCOFAN in compliance 
with the policies and rules set 
for this purpose. These measures 

are not provided for personal 
non-professional use, and they 
are therefore not appropriate 
for personal communications. 
Therefore, there should be no 
expectation of privacy if they are 
supervised by VISCOFAN as part of 
its duty of supervision.

High standards should be 
guaranteed regarding the 

quality of the data and the 
technical protection against 
unauthorised access.
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GUIDES > 5.11

Quality, 
security and 
protecting the 
environment

Our Code of Conduct is the basis of our 
success. Based on our Health and Safety Policy, 
our Environmental Policy and our general 
Sustainability Policy, we develop our long-term 
strategic thinking and we set clear goals to 
manage quality, security and environmental 
protection to act as a guide towards continuous 
improvement.

5.11.1 Quality
Our products do not pose unacceptable risks for life or health 
because we meet the technical regulations applicable to 
certifi cation and marketing of our products. Quality is an essential 
component of our brand.

5.11.2 Security
VISCOFAN is concerned about its employees as part of its 
corporate responsibility. We consequently apply the best practices 
available for safety from preventive and continuous improvement 
approaches by promoting participation, training and information in 
this respect.

5.11.3 Environmental protection
Environmental protection is a corporate responsibility, a social 
responsibility and a success factor.

We demonstrate our commitment to environmental protection 
through the Climate Change Policy and implementation of energy 
effi ciency improvements and responsible product design.

BEAR IN MIND THAT…

In our areas of responsibility, 
we make sure that our 

products are safe and meet the 
legal requirements applicable 
in the markets of the countries 
where we work regarding security, 
approval, marketing and use.

We eliminate or reduce the 
root causes of the risks and  

we take on preventive measures to 
guarantee our employee’s safety 
and well-being.

We meet the safety rules in 
our workplace through 

preventive behaviour.

We recognise dangerous 
situations and adopt the right 

measures.

We attempt to avoid 
waste.

Our processes are designed to 
achieve maximum 

possible environmental 
compatibility without causing any 
unnecessary contamination.
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GUIDES > 5.12

Relationship 
with authorities
and tax 
administration

At VISCOFAN, we promote and apply our 
Tax Policy for the purpose of formulating 
the company’s tax strategy and our general 
commitment regarding compliance, development 
and implementation of best tax practices in Spain 
and in other countries where we do business.

When competing for contracts or subsidies promoted by 
governmental entities or public companies, in all our negotiations 
and interactions with them, we act transparently, honestly and 
accurately.

We comply with all laws and regulations relating to purchasing or 
public tenders, including any that prohibit any attempt to unduly 
infl uence civil servants.

BEAR IN MIND THAT…

Our commitment extends to 
all fi elds of work for public 

administrations (local, regional, 
state, community, international, 
etc.) and involves prohibiting, 
although not exclusively, the 
following behaviour:
- obtaining subsidies, tax 
deductions or economic aid 
from public, national or foreign 
administrations, by forging the 
conditions required to obtain it.
- hiding conditions that might have 
prevented it from being awarded.
- or assigning these grants to be 

used for a purpose other than 
planned.

It is our duty to abide by the 
tax legislation and the 

corresponding tax obligations in 
every territory where we work 
in line with the work performed 
in each one of them, and the 
continuation of an appropriate 
relationship with the public 
authorities thereby prohibiting, 
although not limited to, the 
following behaviour:
- measures that tend to defraud 
public authorities of any type or 
condition.

- causing errors by simulating 
or distorting facts or voluntarily 
hiding facts that should be 
reported.
- benefi ting unduly from 
deductions for illegal gains.
- any evasion of taxes, retained 
quantities or that should be 
retained, or any revenue in cash 
which ensures an undue return.
- any noncompliance with the 
accounting obligations set by the 
applicable legislation relating to 
keeping accounting logs or the 
practice of entries or accounting 
records.
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GUIDES > 5.13

Labour 
relations

Our relations with the workers’ representatives 
are based on trust, transparency in information 
and good faith negotiation by sharing knowledge, 
experiences and needs that generate a social 
climate that boosts understanding and 
cooperation.

We are committed to creating a global framework for labour 
relations and with workers’ representatives.

We are aware of the importance of comprehensive personal 
development, and we promote family conciliation policies in an 
attempt to achieve the necessary balance between professional, 
family and personal life.

BEAR IN MIND THAT…

Labour relations at VISCOFAN 
must be inspired by and in 

line with our principles and 
commitments.

Positive working conditions 
are fundamental for

VISCOFAN.

The “win-win” focus is key in 
negotiations with our 

employees.



CODE OF CONDUCT · GUIDE TO BEST PRACTICES AND ETHICAL BEHAVIOUR28

6. WHISTLEBLOWING CHANNEL

Infringements of our Code of Conduct can lead to 
offences considered in the applicable legislation.

Irrespective of our position on the company ladder, we cannot 
request, require or order actions or behaviour that go against our 
Code of Conduct. On the contrary, we must refuse to comply with 
any request, requirement or order that is contrary to our Code of 
Conduct, and we cannot hide behind the request, requirement or 
order as a reason for our behaviour.

We can present our complaints relating to situations that might 
lead to infringing our Code of Conduct to our hierarchic superior, 
our Human Resources manager, the Ethics and Compliance 
Committee or through our Whistleblowing Channel.

BEAR IN MIND THAT…

Complaints can be made 
confi dentially or 

anonymously.

All complaints must be 
analysed for authenticity and 

investigated, when appropriate.

Corrective measures will be 
implemented when necessary.

The documentation 
associated with a complaint 

will be kept confi dential within the 
limits allowed by Law.

No type of retaliation will be 
tolerated on anyone who 

makes a complaint in good faith.

The identity of the person 
making a complaint in good 

faith will be protected as 
confi dential information and 
no direct or indirect disciplinary 
measures can be taken for having 
made a good faith report, without 
affecting this person’s rights in 
compliance with the applicable 
legislation.
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7. IMPLEMENTATION AND 
MONITORING

In accordance with our Audit Commission 
Regulations, the Ethics and Compliance 
Committee is a permanent internal body that 
reports to this commission.

Our Ethics and Compliance Committee has the following 
obligations relating to our Code of Conduct:
• Promoting knowledge and understanding of our Code of Conduct.
• Receiving concerns and complaints relating to actions or 
commitments that might come into confl ict with ethics, 
compromise our integrity or attack the content of our Code of 
Conduct.
• Informing our Audit Commission about the suggestions, concerns, 
proposals or offences relating to our Code of Conduct.

BEAR IN MIND THAT…

Our managers and supervisors 
all over the world must 

actively boost the generalised 
distribution of our Code of 
Conduct and make sure that it is 
implemented.

Compliance with the law and 
following our Code of  

Conduct will be monitored 
regularly worldwide in our 
subsidiaries. This must be done 
according to the procedures and 
the standards that are applicable at 
a local level.

There is an appropriate 
Compliance organisation to 

guarantee that our Compliance 
system is applied.
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8. COMMUNICATION, 
DISSEMINATION AND JOINING

We will send out our Code of Conduct by 
distributing a copy, available on our website and 
on our Intranet and any other form that allows it 
to be disseminated.

We must assume our commitment to comply with our Code of 
Conduct in writing.

BEAR IN MIND THAT…

When new employees join the 
company, the commitment 

to comply with our Code of 

Conduct will explicitly appear in 
their contract clauses.
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9. CONTACTS

Ethics and Compliance Committee
- Code of Conduct
- Investigations
- Gifts and invitations
- Confl icts of interest
- Market abuse
- Human Rights
- Anti-corruption
- Money laundering
- Control of Exports and Customs

Complaints Channel
Complaints

Human Resources
Working conditions, harassment, diversity and equality

Quality, health, safety and the environment
Quality, health, safety and the environment

Purchasing
Code of conduct for suppliers

IT systems
Cyber-security

Legal
- Anti-competition and Data protection
- Corporate governance

Communication
Relationship with the media and public matters

Relationship with investors
Relationship with investors and analysts and 
presentations to the market

BEAR IN MIND THAT…

We should promote an open 
environment where ethics and 

compliance are a usual topic 
of conversation and questions 
are encouraged. We should not 

hesitate to discuss any matter 
related to ethics with our hierarchic 
superior.

We should get any of these 
contacts involved each time 

we have a question, we are not sure 

what to do or we are worried that 
someone is doing something to 
infringe our Code of Conduct.
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